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THEy SAID IT
“(Thursday’s ruling) makes clear that 
the U.S. government may not ignore 
the scope of the partial travel ban as it 
sees fit.” — DOUGLAS S. CHIN, Hawaii 
attorney general. See 8A.
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Nevada remains key holdout on Senate health bill
By Sean Sullivan & Dan Balz
The Washington Post

PROVIDENCE, R.I. | Brian San-
doval spent his Saturday 
morning 3,000 miles from 

home tucked away in a con-
vention center ballroom 
where two top Trump ad-
ministration officials tried 
to persuade him that every-
thing would be OK under 

their plan to dramatically 
alter the nation’s health-
care system.

They couldn’t.
As a result, the Repub-

lican Party’s seven-year 

quest to overhaul the Af-
fordable Care Act remains 
at serious risk of hitting an-
other wall this week.

More than any other 
Republican in the coun-

try right now, Sandoval, 
the centrist governor of 
Nevada, could hold the 
power to sink or salvage 
the health-care bill Senate 
GOP leaders are hoping to 
pass in the coming days.

Sandoval’s voice is more 

influential than perhaps 
any other Republican 
governor here — largely 
because what he decides 
is widely expected to de-
termine the vote of his 

Orange crop 
harvest down, 
waiting for a 
‘silver bullet’ 
to rescue it

By Brandon Larrabee
News Service of Florida

TALLAHASSEE | For decades, the 
orange has been as important to 
Florida’s self-image as sunshine, 
the beach and perhaps even Dis-
ney World.

One of the several college 
football bowl games held in the 
state every year is the Orange 
Bowl — not to be confused with 
the separate Citrus Bowl. The 
fruit is center-stage on state li-
cense plates. A few years ago, 
questions about the origin of 
orange juice in the Capitol caf-
eteria sparked a minor kerfuffle.

But the state’s citrus indus-
try has fallen on hard times 
in recent years, and this week 
brought more reminders of it, 
as a forecast showed crop num-
bers falling further. Another at-
tempt to pry money out of the 
state in a dispute over chopping 
down homeowners’ citrus trees, 
meanwhile, came up short.

Elsewhere, an attorney for a 
Death Row inmate tried to get 
Gov. Rick Scott to postpone 
what would be the state’s first 
execution since early 2016. And 
the state’s new economic-de-

DIGGING FOR ANSWERS

New owner cites tremendous potential of Shops at Golf Village

Not far off the coast of St. Augustine, 
beneath the ocean’s swells, lie the rem-
nants of a newly discovered shipwreck 
thought to be more than 200 years old.

Chuck Meide, director of the Light-
house Archaeological Maritime Pro-
gram, or LAMP, thinks the ship was 
most likely a merchant ship that went 
down in the difficult-to-navigate wa-
ters just off the city sometime between 
1750 and 1800.

“We have a few diagnostic artifacts,” 
Meide explained aboard the research 
vessel Roper on Friday morning.

With the sun just peeking over the 
dunes of Salt Run, Meide, along with 
LAMP colleagues Brendan Burke and 
Sam Turner, were headed out to the 
site with about 10 college students and 
supervisors from the summer’s field 
school class to do some work.

As Roper made the turn east from 
Salt Run and poked her bow into the 

Whether it was timing, 
strategy, location or something 
else, the Shops at World Golf 
Village is a venture that just 
hasn’t lived up its billing.

But there’s at least one in-
vestment group that thinks the 
mostly empty shopping center 
can still fulfill its potential al-
most 20 years after getting off 
to a sluggish start and never 
quite recovering.

The latest buyer is Ameri-
can Commercial Realty Corp., 
which just closed on the Shops 
near the World Golf Hall of 
Fame and the World Golf Vil-
lage Renaissance St. Augus-
tine for a reported $4 million.

President and COO of ACR 
Rick Baer told The Record that 
just because previous own-
ers of the 80,000 square feet 
of commercial space didn’t 
find great success, that doesn’t 
mean it isn’t possible.

“It’s a great property that 

has been neglected,” Baer said. 
“Now that word has begun 
to get out and there are new 
owners and the new owners 
are interested in working with 
others to see this development 
(succeed).”

There is something of a 
stigma attached to the prop-
erty because shoppers have 
seen everything in that strip 
of retail space go out of busi-
ness other than the Murray 
Bros. Caddyshack Restaurant, 
which has been a continued 

success.
The biggest blow to the cen-

ter was the closing of the PGA 
Tour Stop, a 31,000-square-
foot golf store, near the end of 
2013. It had been the anchor 
tenant since 1998.

But Baer and others said that 
closing was not solely about 
customer traffic. The store’s 
parent company, W.C. Bradley 
Co., was more focused on its 
large brands Char-Broil LLC 

By Jared Keever
jared.keever@staugustine.com
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Sam Turner and Kara Wallace prepare to dive Friday to survey a shipwreck discovered off Anastasia Island as part of the St. 
Augustine Lighthouse Archaeological Maritime Program’s underwater archaeology field school.

 » Disease citrus 
greening compared 
to ‘a biblical plague’

By Stuart Korfhage
stuart.korfhage@staugustine.com

Kara Wallace, a student in the St. Augustine 
Lighthouse Archaeological Maritime Program’s 
underwater archaeology field school, enters the 
water to survey the shipwreck.

 » Lighthouse team diving on newly discovered shipwreck
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The World Golf Hall of Fame Trophy Tower behind 
a vacant storefront. American Commercial 
Realty Corp. recently purchased the troubled, 
80,000-square-foot shopping center at World 
Golf Village for a reported $4 million.
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(grills and outdoor cook-
ware) and Zebco (fishing 
equipment), it announced at 
the time of the closing.

Also, the Shops were 
owned by a bank following 
a foreclosure on the former 
owners MW Golf Properties 
LLC. Banks aren’t real estate 
companies and therefore 
don’t operate like them. Baer 
said it makes a huge differ-
ence when a dedicated real 
estate company is running a 
property.

The other advantage ACR 
has is timing, Baer said. It 
was 2006 when MW Golf 
Properties bought the Shops 
and the real estate market 
was absolutely scorching. 
The company paid $13.5 mil-
lion for the Shops, according 
to BusinessWire.

Two years later, the reces-
sion was crushing the econ-
omy.

To make matters worse, 
the golf-centric shopping 
center was dealt a blow 
with the declining popular-
ity of golf. According to the 
National Golf Foundation, 
the number of golfers in the 
country dropped from 30.6 
million in 2003 to 24.7 mil-
lion in 2014.

Now in 2017, Baer said 
conditions are much more 
favorable for the property.

“We’re very fortunate that 
the state of the economy, 
the condition of the World 
Golf Village and northern St. 
Johns County are all better 
than those three things have 
been in the last 20 years,” 
Baer said. “The timing is 
very good for us in putting 
the pieces together.”

The World Golf Village 
area is indeed thriving, like 
most of the county. Since 
2000, the county has add-
ed about 110,000 residents 
and has the highest median 
household income in the 
state.

“There are lots of types of 
retail and quasi-retail that 
can prosper if properly de-
veloped,” Baer said. “We’re 
very bullish on the North 
Florida market. We think 
that Northeast Florida is the 

opportunity and the future 
within Florida.”

Rick Pariani of Davidson 
Development agrees with 
Baer’s optimism, but he 
doesn’t have any intimate 
knowledge of ACR’s ulti-
mate strategy for the Shops.

Davidson is the master 
developer of World Golf 
Village, and Pariani was 
contracted to be the land 
planner and site designer 
for the project before he 
ended up joining Davidson.

Having all of those shops 
opening around the ho-
tel, the World Golf Hall of 
Fame, and the golf course 
and the neighborhoods was 
an ambitious plan, perhaps 
too ambitious for a rela-
tively unknown area of the 
county at the time.

Pariani noted most large 
developments wait until 
there is a tremendous build 
out of homes before start-
ing the commercial build-
ing. The World Golf Village 
build out was basically si-
multaneous, which is some-
thing not really seen here, 
even in large, successful 
developments like Nocatee.

But the Shops and the 
rest of the commercial as-
pects of the World Golf 
Village were seen as being 
tourist-driven, and that’s a 
highly competitive market 
just within the county and 
super competitive in the re-
gion.

While the Hall of Fame 
and Slammer & Squire golf 
course are nice draws, Pari-
ani said the original launch 
of the retail project might 
have been too reliant on 

tourism — and golf tourism 
in particular.

Both Baer and Pariani 
said it’s important to focus 
on the locals first.

“It really needs to be Hall-
visitor complemented and 
resident-driven for a lot of 
the operators that want to 
have shops and restaurants 
there,” Pariani said. “I think 
the Achilles’ heel of the 
project was it did not have 
sufficient density, house-
holds, in close proximity at 
the time it was launched.”

A focus on the people 
who live in the area now 
can finally unleash the po-
tential of the shopping cen-
ter, Pariani said. He added 
the Shops still have a cap-
tive audience with so many 
close neighbors.

“There is pent-up de-
mand for quality services 
and shops, and particularly 
dining,” Pariani said. “And 
to be able to play into the 
built-in residency and don’t 
depend (on) tourist traffic 
and spillover from St. Au-
gustine. You have to have 
all of that in play. Day to 
day, you have to appeal to 
the resident base that’s al-
ready here.”

At the same time, Pariani 
said the shopping center is a 
unique place that, with the 
proper businesses and mar-
keting, can still flourish. 
With its beauty, available 
parking and spacious de-
sign, Pariani said the prop-
erty can gain admirers with 
the right special events.

“There’s lots of opportu-
nities to use it as a platform, 
as a venue,” Pariani said.
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The area around Shops at World Golf Village is thriving, 
like most of the county. Since 2000, the county has added 
about 110,000 residents and has the highest median 
household income in the state.
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